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ABSTRACT 

 
 Saputra, Oktavio Bima. 2021. Development of Snakes and Ladders 

Media to Improve Learning Motivation of Junior High School Students. Thesis, 

Department of Guidance and Counseling, Faculty of Teacher Training and 

Education, Nahdlatul Ulama University Sunan Giri Bojonegoro. Main Advisor 

Vesti Dwi Cahyaningrum, M.Pd and Advisor Ainu Zumrudiana, M.Pd. The 

background of the author doing this research is from the phenomenon found in the 

field when carrying out PPL at SMPN 5 Bojonegoro, many problems that arise in 

students include not doing assignments, not participating in online learning, and 

lack of motivation to learn. This is also reinforced by the data obtained from the 

researcher's interview with the Guidance and Counseling teacher Sudiro Husodo 

S.Pd. Then came the idea of Developing Snakes and Ladders Media to Improve 

Learning Motivation of Junior High School Students. 

 

 The research that the author is doing here is the development of 

Research and Development (R&D) Borg and Gall (1983) in the development of 

snake and ladder media to increase the learning motivation of junior high school 

students is a development model that begins with research and information 

gathering. In collecting the required data, the authors use learning motivation 

instruments, while in product development the authors use quantitative data (Test 

Instruments for Counseling Experts, Media, and Prospective users of the product) 

and qualitative data (Suggestions and inputs from expert tests). 

 

 From the results of research conducted by the author on research and 

development as a guide for counselors in helping to increase students' learning 

motivation using snake and ladder media is very feasible and appropriate. Based 

on the test results (1) the guide is prepared based on an assessment in the form of 

interviews with school counselors and launching a questionnaire to students, so 

that it has an indication of a high need for school counselors in the process of 

providing guidance and counseling services; (2) this guide is scientific in nature, 

meaning that this guide is prepared based on several scientific references, and has 

been empirically tested through the acceptability test stage by BK experts, media 

experts and potential product users; (3) this guide was developed using the snake 

and ladder motivation media (theory) Sardiman, the author of the book on 

interaction and learning motivation, so as to reduce indications of weak student 

motivation; and (4) motivational snake ladder media guide as one of the 

developmental media that is oriented to the personal-social-learning-career field 

and is relevant from the point of view of the training implementation scheme. 

 

Keywords; Learning Motivation, Snakes and Ladders Media, Peserta didik 
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ABSTRAK 

Saputra, Oktavio Bima. 2021. Pengembangan Media Ular Tangga untuk 

Meningkatkan Motivasi Belajar Siswa SMP. Skripsi, Jurusan Bimbingan dan 

Konseling Fakultas Keguruan dan Ilmu Pendidikan Universitas Nahdlatul Ulama 

Sunan Giri Bojonegoro. Pembimbing Utama Vesti Dwi Cahyaningrum, M.Pd dan 

Pembimbing Pendamping Ainu Zumrudiana, M.Pd. Latar belakang penulis 

melakukan penelitian ini dari Fenomena yang ditemukan dilapangan ketika 

melaksanakan PPL di SMPN 5 Bojonegoro banyak ditemukan masalah-masalah 

yang muncul di peserta didik antara lain tidak mengerjakan tugas, tidak 

mengikuti pembelajaran online, dan minimnya motivasi belajar. Hal ini diperkuat 

juga dengan data yang diperoleh dari hasil wawancara peneliti dengan guru 

Bimbingan dan Konseling Sudiro Husodo S.Pd. kemudian munculah ide 

Pengembangan Media Ular Tangga untuk Meningkatkan Motivasi Belajar Siswa 

SMP.   

Penelitian yang penulis lakukan disini adalah pengembangan Research 

and Development (R&D) Borg and Gall (1983) dalam pengembangan media ular 

tangga untuk meningkatkan motivasi belajar siswa SMP adalah model 

pengembangan yang dimulai dengan penelitian dan pengumpulan informasi. 

Dalam pengumpulan data yang dibutuhkan, penulis menggunakan instrumen 

motivasi belajar, sedangkan di dalam pengembangan produk penulis 

menggunakan data kuantitatif (Instrumen uji ahli BK, Media, dan Calon 

pengguna produk) dan data kualitatif (Saran dan masukan dari uji ahli).  

Dari hasil penelitian yang dilakukan penulis tentang penelitian dan 

pengembangan sebagai pedoman konselor dalam membantu meningkatkan 

motivasi belajar siswa menggunakan media ular tangga sangat layak dan tepat. 

Berdasarkan hasil uji (1) panduan disusun berdasarkan assessment berupa 

wawancara kepada konselor sekolah dan pelancaran angket kepada siswa, 

sehingga memiliki indikasi kebutuhan tinggi bagi konselor sekolah dalam proses 

memberikan layanan bimbingan dan konseling; (2) panduan ini bersifat ilmiah, 

artinya panduan ini  disusun berdasarkan beberapa rujukan ilmiah, serta telah diuji 

secara empiris melalui tahap uji akseptabilitas oleh ahli BK, ahli media dan calon 

pengguna produk; (3) panduan ini dikembangkan menggunakan media ular tangga 

motivasi (teori) Sardiman penulis buku interaksi dan motivasi belajar sehingga 

dapat mengurangi indikasi lemahnya motivasi belajar siswa; dan (4) panduan 

media ular tangga motivasi sebagai salah satu media developmental yang 

berorientasi pada bidang pribadi-sosial-belajar-karir serta relevan dari sudut 

skema pelaksanaan pelatihan. 

 

Kata Kunci; Motivasi Belajar, Media Ular Tangg, Peserta didik
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